
Clear Channel Outdoor 2021 Q3 Americas Overview

(For Three Months Ended September 30, 2021)

$319
Million

Q3 Revenue
42.6%

"We deployed 17 new digital
billboards in the third quarter,

giving us a total of more than 1500
billboards across the U.S." -
William Eccleshare (CEO)
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Acquisition pipeline of
approximately $20-25 million

32.3%

Site Lease Expense
15.3%

36%

Of Q3 Revenue was Digital
68.4%

"In addition to LA, New York, Miami, and Dallas
are also exceeding 2019 levels with Houston and
Boston close behind." -William Eccleshare (CEO)

New technology
allows CCO to
associate app

downloads to OOH
exposure.

Advertisers are
returning to launch new
campaigns and rebuild

brand awareness.
Americas Q4 Revenue projected to
be between $360 and $370 million


